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Abstract: 

Studies have been undertaken by agencies like Unesco and others to test the 

premise that media index is also a measure of development. This study is 

examining the complex nature of media intervention in development by developing 

media index consisting of media dimensions and indicators. Can we correlate the 

media data with development on par with economic and social data is the crux of 

the issue. The index builds upon primary field data of 2 districts of Karnataka. The 

sampling of districts was based on HDI performance of the districts of Karnataka. 

The process of developing research tools was challenging as the study endeavours 

to examine media as one of the dimensions and indicators of development. Media 

inclusion is the new dimension considered by the researcher for the purpose of 

testing its validity and viability. A 3-point scale measures media performance vis- 

à-vis other development indices reiterating the standardization of media index. 

 
 

1. Introduction 

 
 

Development is multidimensional process. The per capita income measure approach has 

been criticized by policy analysts advocating alternative approaches to development that focuses 

on ‘expansion of people’s capabilities’. These new approaches have received recognition by UN 

agencies capturing Human Development Rankings of various countries year after year using 

different measurable dimensions and indicators. Measuring development underlines the 

inadequacy of using only economic based parameters to study the social well being of a society 

characterized by plurality. More studies are endorsing the relevance of media as a dimension in 
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measuring development. 

Studies have been undertaken by agencies like UNESCO and others to test the premise 

that there is correlation between development and media diffusion. Higher media diffusion, may 

trigger the level of development. Though this hypothesis has been tested by UNESCO over 50 

years ago, the findings are debatable due to lack of data validity and therefore the research 

continues to be experimental and has been contributing to the discourse on media intervention in 

development. Some agencies have, however successfully developed indicators of media 

performance to measure human freedoms and human rights. The human freedom index, the 

human rights index and the political freedom index have been evolved and adopted. This study is 

examining the complex nature of developing media index consisting of media dimensions and 

indicators to examine the nature, scope, characteristics and types of media deprivations. Can we 

use media index on par with economic and social data is the crux of the issue. 

2. Review of Literature 
 

Review of literature indicates research gaps in the perception of the role of media in 

development. It is an established fact that Media is not a recognized factor in Index to measure 

development, consequently making study of any growth inconclusive. This research question 

falls into the ongoing discourse on media indexing and development. 

The very first HDI in 1990 raised the vital issue of Freedom and Human development. In 

the absence of recognized measurable Freedom Index, the report called for evolving an index to 

measure qualitative indicators like freedom. “While the need for qualitative judgement is clear, 

there is no simple quantitative measure available yet to capture the many aspects of human 

freedom – free elections, multiparty political systems, uncensored press, adherence to the rule of 

law, guarantees of free speech and so on.” (HDI Report 1990). What is needed is considerable 

empirical work to quantify various indicators of human freedom and to explore further the link 

between human freedom and human development.” (HDI Report 1990). In the HDI Report of 

1991, the world becomes conscious of freedom. “A human freedom index (HFI) is presented for 

88 countries. Although much further research is necessary, the HDI reports time and again 

highlighted the examination of empirical evidence linking of human development with freedom. 

"Any index of human development should therefore give adequate weight to a society's human 

freedom in pursuit of material and social goals." ( Report 1991). In 1991, HDI ponders a great 
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deal on integrating Human Freedom Index with HDI for the first time and discusses the merits 

and demerits of measuring the development of countries against this categorization. 

Measuring media performance in general and media freedom in particular is not new in 

academic world. Several studies have thrown insight into the concept of media freedom, 

methodology to be adopted and validity of indexing media environment. Many studies point to 

the ‘strong evidence of the reliability of the most prominent measures of media systems, namely 

media freedom and media independence. (Lee B. Becker and Tudor Vlad, 2009). Studies have 

endorsed most of these measures used by international agencies like Freedom House, Reporters 

with Borders and IREX finding high degree of correlation in their rankings. 

Political regimes have always challenged ratings of media accusing international agencies 

of bias and subjectivity and far from reality. Media is complex and non-linear and is difficult to 

measure but the evaluation of the measures by many researchers endorse the premise that ‘it is 

not correct to speak of a ‘Western’ and ‘non-Western’ bias. Concepts of media freedom differ 

considerably around the world, not only between Western countries and other parts of the world, 

but also between the U.S. and Western Europe, for example. There are even remarkable 

differences between points of view held in different Western European countries, such as 

Germany, France, and Great Britain’. (Holtz-Bacha, C. ,2004). 

Ratings are not just mere numbers but indicators of the political environment, diversity of 

views, finances, media resources, development programmes and safety of journalists of 

individual countries. “Everybody knows that these numbers are not perfect and not without 

error,” says Mark Nelson of the World Bank Institute. “You have to use caution in interpreting 

the data ... but they are really important and useful.” In a perfect world, he says, there would be 

solid data on such issues as newspaper circulation and ownership of the media in every country 

of the world. In the meantime, there are the media freedom studies, which he likens to public 

opinion polls—worth paying attention to in decision-making, but not infallible. ( John Burgess, 

2010). 

The ratings are quantitative and tested by researchers to make it more acceptable with 

statistical applications. The oldest rating agency, Freedom House’s methodology is “not 

completely scientific,” says Karin Karlekar, managing editor of Freedom House’s study. “We are 

producing data, but I would say it’s soft data rather than hard data.”. ( John Burgess, 2010). 
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Many studies point out to the contradictions and ambiguity in media index floated by 

international agencies. ‘The challenge is that media is an aggregate term. It neatly compresses a 

dynamic and diverse range of platforms (e.g. television, radio, print, online, mobile) into a single 

variable. While this consolidated view provides a means to speak generally about a country’s 

“media environment,” it also masks significant differences between types of media (platforms), 

between outlets (within and across platforms) and between those who own and control them (e.g. 

state, commercial, and community)’. (Power, Godfrey, McCurdy , 2010). 

HDR 2010 argues about the new concept of human development beyond the indicators of 

economic progress. ‘Substantive freedom’ the people enjoy is the benchmark reiterated by 

economists for determining the level of development. New indices and new indicators have been 

introduced to augment the broader scope of human development. It introduces three new 

multidimensional measures of inequality, poverty, and freedoms. Measuring multidimensional 

inequality is a vital innovative tool that showed the estimate of inequality in each dimension of 

the conventional HDI tool. IHDI – Inequality adjusted HDI was more refined and illustrated that 

countries with low human development have more multidimensional inequality. ‘The IHDI 

captures the inequality that the HDI does not measure’. The second new tool was introduced 

measuring gender inequality. It is called Gender Inequality Index –GII, a unique method to 

measuring multidimensional inequality in gender. Today GII has been recognized worldwide as 

an advanced measure of gender equity. According to 2010 reports, HDI ranking (119) of India 

was better than GII (122). China had better GII score of 38 and medium HDI score of 89 

showing better performance in both HDI and GII. The third significant tool that led to paradigm 

shift in HDI tool is the introduction of Multidimensional Poverty Index - MPI. The essence of 

this index is its methodology to measure deprivations. ‘This new measure replaces the HPI – 

Human Poverty Index’ and gets global recognition as an alternative measure of well being. 

3. Methodology 

The study hopes to evolve and recognize the new quantitative media index to measure the 

penetration of mass media and its correlation with development. This research initiative will 

recognize the role of media in measuring development and suggest minimum media indicators to 

form a media index for development. The outcome of this study is on integrating Media Index 
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with HDI which will widen the perception of development and encourages scholarly discourse 

on the viability of measuring development within the framework of media inclusion. 

Objectives 

1. To study the role of media in measuring development 

2. To identify the media indicators essential in the perception of development 

3. To analyze the concept of media inclusion as a viable dimension in development index 

4. To develop a viable media index 

The study is about, Development of media indicators – a critical analysis of viability of 

media dimension in measuring development. This is a media evaluation study to define indicators 

of media vis-à-vis development indices. The researcher found survey method more appropriate 

and the study builds upon primary field data for analysis. 

 
Besides Dr. D, M. Nanjundappa Committee Report, the present research considered HDI 

Index developed by the Planning, Programme Monitoring and Statistics Department of 

Government of Karnataka which has published Index values of all 30 districts in the 

Performance of Districts, Taluks and Urban Local Bodies in Karnataka, 2014- A Snapshot. The 

sampling of districts was selected on the basis of HDI performance of the districts of Karnataka 

(see Table-1). Accordingly, the top ranking high human development performing district of 

Dakshina Kannada district and the lowest performing district of Yadgir were selected for the 

study. Census data was used to select the HH in urban wards in both the districts. Districts were 

selected in proportion to the population based on HDI values and the criteria is high performance 

and low performance. Only urban sample was selected as the study builds upon a primary data.  

A structured questionnaire was designed based on the concept, scope, nature, and objectives of 

the study. It included major media indicators developed originally by international agencies. 

Media inclusion is the new dimension considered by the researcher for the purpose of testing its 

validity and viability. 

Development of Research Tools 

The present study has considered evolving a Media Index, identifying 16 Key indicators. 

They are newspaper diffusion, reader-per-copy, newspaper readership, radio listening, TV 

viewing, Computer at home, Mobile usage, Internet access, Media participation-1, Media 
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participation-2, incidence of violence against journalists, freedom of press, incidence of cases 

against journalist/citizens for abuse of social media, media infrastructure, media ownership and 

media ombudsman. A rating scale was used to categorize performance into 3 categories – High, 

Moderate and Low with a value of 1, 2, and 3 with 1 representing High, 2 moderate and 3 low 

levels of achievements. Each indicator is rated in the 3-point scale and final combined score was 

computed for Media Index. 

The media index is built upon primary field data and media index value is computed  

using quantified and qualitative data. A framework of development indices consisting of HDI- 

Human Development Index, GII – Gender Inequality Index, CDI – Child Development Index, 

FSI- Food Security Index and DCDI- District Composite Development Index was prepared for 

each of the two districts and were categorized on the 3-point scale to be able to compare with the 

ranking of media index. The development indices values were taken from HDI Reports of UNDP 

and Economic Survey of Karnataka 2019 for authentic and validated measurement. 

 

4. Analysis and Discussion 

Demographic Analysis 

The process of developing media index builds upon the analysis of primary data. The 

following data is a description of demographic representation (Table-2) and media usage of 

urban respondents from Dakshina Kannada and Yadgir districts. The demographic analysis of 

sample shows that the total sample size is 685 in the Urban districts of Dakshina Kannada (456) 

and Yadgir (229). Gender wise, sample consists of 60.29% males and 39.7% females. Age wise, 

the age group of 41-50 years is uniformly represented in both the districts. Religion wise, 

majority of the respondents are Hindus – Dakshina Kannada (75.7%) and Yadgir (89.1%). The 

sample of Dakhina Kannada has more Muslims  (17.1%) and Christians (7.2%) than Yadgir.  

This is representative of their presence in total population. Religion is an important variable in 

development as government welfare programmes are targeted to the religious minorities. As per 

census 2011, Dakshina Kannada district has 67.1 % Hindus, 24.02 % Muslims, and 8.2 % of 

Christians which diversity is higher than state average of 12.92 %. Yadgir district has 85.25 % 

Hindus, 13.66% Muslims and 0.28 % of Christians which has comparatively low diversity. Caste 

wise, SC and ST representation is 15.1% and 5.3% in DK and 24.0% and 10.0% in Yadgir 
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respectively. According to census 2011, Yadgir District shows SC and ST constituting 23.38 % 

and 12.51 % respectively and Dakshina Kannada district has 7.09 % of SC and 3.94 % of ST 

population, which is lowest in the state. Sample demography  is representative of caste diversity 

in total population. 

Literacy wise, the sample has 87.93 % of literates and 12.06% illiterates in DK whereas it 

is 79.47% and 20.52% in Yadgir district respectively. According to 2011 census literacy rate of 

Dakshina Kannada district is 88.57 % and is ranked 1st in the State. This implies 10% of 

population are illiterate, whereas literacy rate of Yadgir district is 51.83 % and is ranked 30th in 

the State. This implies around 50% of population is illiterate. Income wise, DK sample has 

moderate income representation but Yadgir has low income groups in the sample and is  

reflective of economic status of the population in the sampled districts. 

 

Media Access and Consumption Analysis 

 

Media analysis shows (Table-2) that both Television (93.57%) and Mobile (93.57%) 

penetration is high among the respondents. Majority of respondents have cable connection 

(79.27%) for TV set. Newspaper reach is 44.81% and Radio comes last with very low diffusion 

at 9.92%. District wise, media consumption in DK shows highest TV (98%) followed by Mobile 

(97.6%), Newspaper (52.7%) and Radio (13.5%), whereas in Yadgir, highest is Mobile (88.1%), 

followed by TV (87.2%), Newspaper (30.4%) and lastly Radio at 3.1%. 

Newspaper readership of urban sample is at 75.18% where highest is in the most literate 

district of DK (82.0%) but urban sample respondents of Yadgir has equally good readership at 

61.6%. Newspaper reading is not daily among majority of respondents because outside home 

reading is more defining a newspaper-reading pattern in India. The analysis of purpose of 

newspaper reading shows (Table-3) highest preference for political news in both DK and Yadgir. 

The least preference in DK is for agriculture news (11.1%) whereas there is moderate readership 

in Yadgir (31.4%). The study shows readers prefer to read more of political news, cinema, and 

sports in both the districts. 
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Radio listening is on decline owing to emergence of new media and new integrated media 

devices. Overall the non-listeners (68.75%) outnumber listeners (31.24%). The (Table-3) 

listenership is comparatively high in DK (44.7%) than Yadgir (4.4%). Non-listeners are very 

high in Yadgir (95.6%) and half of the population does not listen to radio in DK (55.3%). 

Majority of respondents listen to radio over mobile phone than radio set or Internet. Mobile radio 

is the emerging trend breaking media stereotype. The data reiterates that radio is medium of both 

news and music as overwhelming people use it for that purpose. Listeners in DK equally prefer 

both Private FM channels (94.4%) and AIR (84.6%) - the state radio but it is majorly private 

Radio FM in Yadgir district (87.5%). AIR radio broadcasts one of the India’s oldest programme, 

Krishi Darshan for the benefit of farmers. Today, the listenership of this programme has 

declined and the study endorses this premise. News and music dominate the preference of 

listeners. 

Television is the primary media (Table-3) people have at home in both DK (97.8%) and 

Yadgir (86.9%) and most of them have colour TV sets and in Yadgir around 12.2% do not have 

TV at home. Majority of homes in both the districts still have cable connection than DTH 

services denoting economic status as well as the inability of the people to handle the complex 

process of DTH subscription. Online servicing of DTH channels is one of the bottlenecks that 

people have not been able to overcome but gradually it will be accepted as over 20% have DTH 

connection. DTH is one of the emerging trends in media ecology. Privatization of TV has lead to 

mushrooming of satellite TV channels and anywhere people have access to over 300+ channels. 

The premise is DD national viewership has declined after the invasion from the sky. However, 

the study shows that the urban respondents of DK have a viewership of 73.9% of DD National 

(Table-3) and comparatively higher than Yadgir district (34.9%) where the viewership shows 

decline. Rating of the benefits and uses of watching TV programmes shows (Table-4) that both 

the districts have a similar pattern. Majority have rated News as ‘useful to a great extent’ 

followed by Entertainment with highest percentage. It is significant to note that over 41.9% have 

said ‘No benefits’ as far as News is concerned in Yadgir whereas negative rating is very low in 

DK . People do consider educational benefits of TV but ‘ to some extent’ in DK(65.8%). 
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Mobile phone penetration is over 95% in both the sampled urban districts but the query 

(Table-5) on mobile Internet draws sharp difference between them with DK having 70.6% 

against Yadgir’s very low at 9.6%. This is attributed to poor economic status of the district and 

lack of adequate infrastructure in this remote district in Northern Karnataka. It implies that there 

are high mobile Internet users in DK and majority of them use mobile for SMS (97.3%), news 

updates (90.6%), Music (92.4%) and Internet (62.8%) (Table-5). Yadgir mobile users show a 

different pattern with few having mobile Internet and use mobile mostly for music (46.6%), SMS 

(22.7%), news updates (21.3%) and only 3.2% for Internet. Computer at home is still a distant 

dream for majority of the homes (Table-5). They access computers but outside home. In DK 

despite high rate of literacy, only 10.1% of homes have computers against Yadgir’s 2.2%. High 

percentage (85.7%) access computers outside in DK is a poor commentary on high rate of 

literacy and economically forward status. Cyber café is more in use in Yadgir. The startling fact  

is over 93% of homes in Yadgir do not have computers at all. Among those who have computers 

at home, a high percentage of them have Internet. Majority are good at computing skills in both 

the districts as it is directly linked with employability. Largely, most of them can browse, send 

mails, and know basic computing (Table-5). Further, formal training, crash courses in computers 

are seen more in Yadgir district than in DK. 

Rating of the Purpose of using Internet shows (Table-4) that it is mostly used for 

Information, Education, and Music ‘to a great extent’ along with socializing in DK whereas 

majority of Yadgir respondents have rated ‘No benefits’ of Internet owing to low exposure and 

poor diffusion. Frequency of using Internet among those who have access to it is more daily in 

DK whereas it is more occasional in Yadgir . 

Media are required to help the community with adequate coverage of development issues. 

Respondents have rated TV followed by Newspapers as ‘useful to a great extent’ for coverage of 

development information in DK (Table-6) whereas it is ‘useful to some extent’ in Yadgir. In 

Yadgir one finds high neutral rating for Internet, radio, and newspaper showing people’s  

inability to rate these media from development perspective (Table-6) but considers TV as ‘useful 

to a great extent’. Rating of effectiveness of social welfare messages in media reveals (Table-4), 
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that both the districts have given high response, ‘ to some extent’ grade than ‘to great extent’, 

implying the minimum role played by media. 

Ranking of media as primary source of information shows (Table-7), TV ranked 1st in  

DK followed by newspaper ranked 2, Mobile ranked 3, Internet ranked 4 and Radio ranked 5. It 

implies that TV has replaced all the other media as the primary source of information. In Yadgir, 

TV and Newspaper are ranked 1 and 2 whereas Radio is ranked 3, and Internet 4. It implies that 

TV is proved to be the primary source of information in Yadgir. 

Media Inclusion 

 

Media is interactive and technology enables users to participate in media programmes. 

Media inclusion is an opportunity that mass media creates for the public participation in panel 

discussion, interviews and citizen journalism. The media inclusivity of urban audience in DK 

shows (Fig.1) highest participation of people in public discussion in their community which is 

covered by media. Participating in discussion on TV and Radio has a very low percentage. 

Respondents in Yadgir show more positive response to the query on meeting journalists than 

those of DK. Small towns and cities will provide more opportunities for people to get to know 

journalists personally than big cities. Majority of them have never visited a newspaper or radio or 

TV station. Media inclusion includes people’s endeavours to participate in the production of 

media content. The study shows (Fig.1) that there is hardly any such participation in Yadgir but 

in DK on finds respondents writing to newspapers (44.2%), letters to the editor (16.3%), Citizen 

Journalist (5.1%), participating in debates on social media (4.0%) and participating in radio 

programme (1.1%). One finds a comparatively better degree of media participation in DK than 

Yadgir. Media and elections are part of political communication. The purpose of media is to 

disseminate political news. The rating analysis reveals that very high percentage of respondents 

‘Agree’ that media influences people to vote in elections. Media inclusion measured in the case 

of people’s endeavours to use media to fight corruption shows that there is hardly any such 

participation in Yadgir (Fig.2) but in DK one finds low response for writing to newspapers 

(0.4%), letters to the editor (2.6%), Citizen Journalist (1.1%), participating in debates on social 

media (2.2%) and participating in radio programme (0.7%) regularly. Occasionally more people 
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have indulged in these media activities but high majority of them have never done these things 

claim respondents showing high degree of media exclusion. 

 

 
5. Findings 

Media Index 

The analysis of 2 districts of Dakshina Kannada and Yadgir has provided significant data 

to understand demographic profile and media consumption behavior of the respondents. The  

data indicates that measurement of media consumption behavior could provide indicators to 

enable develop Media Index. In this study, the potential of media as a dimension has been 

recognized and explored using primary data. This study has identified potential indicators of 

media to measure its intervention in development. The study has identified 16 indicators (Table- 

8) that are measurable both qualitatively and quantitatively. The analysis has given data about 

media consumption and media inclusivity. The data for other indicators of development are taken 

from authentic sources such as ABC, RNI, UNDP Reports of HDI, GII, FSI, and Karnataka 

Economic Survey 2019. 

According to ABC- Audit Bureau of Circulations, DK has an estimated circulation of 12 

lakh with a RPC of 6.5 copies where every copy of newspaper is read by an average 6 persons, 

marginally higher than standard average of 2 to 5 persons per copy. The reasons for slightly high 

rate of RPC in DK district has low HH subscription and high reading outside home and 

frequency of reading is not sustained as those who read newspapers daily are less. It is an 

established fact that newspaper readership is an urban phenomenon and more males than females 

read newspaper despite high female literacy and high rural female literacy in the district. The 

print media reach is high with 74% readership reflecting the influence of high literacy and high 

development performance coupled with high per capita income. The diffusion of print media 

corresponds to some extent to the literacy rate in Dakshina Kannada (Table-9) and it ranks 2nd in 

Per Capita Income (NDDP) (Rs. 218580) next to Bengaluru in the state and is ranked 2nd  in  

HDI. 
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The good performance in Development corresponds with high print media diffusion. 

According to the analysis, DK shows (Table-8) high performance in print diffusion, TV viewing, 

mobile usage, less incidence of violence against journalists and less incidence of cases against 

journalists or citizens for abuse of social media. The district shows moderately in newspaper 

subscription, reader-per-copy, radio listening, Internet access, and media inclusivity. The district 

has print media that has freedom of press as applicable to anywhere in India but has some radical 

newspapers exercising freedom of speech and expression in the coastal belt known for high 

diversity with the presence of Muslims and Christians. Private FM channels broadcast in local 

dialect as this region houses Karnataka’s largest contingent of linguistic minorities speaking Tulu 

and Konkani languages. The media is therefore highly diversified but except newspapers, radio 

channels are not allowed to broadcast news as per the policy of Union Ministry of Information 

and Broadcasting and therefore gets Moderate rating owing to partial press freedom. DK is a 

business hub and trade belt of Karnataka sharing border with Kerala and is a high performing 

district economically and socially. In terms of the media infrastructure in newspaper offices, the 

district scores over others except Bengaluru as it is the headquarters of Manipal Printers Ltd.,  

that publishes one of the largest circulated Kannada language newspapers, Udayavani – the 

lifeline of coastal district and the voice and identity of this region. The offices of this newspaper 

are one of the finest in the country and so the district has established moderate infrastructure of 

print and electronic media. As far as media ownership is concerned, Udayavani and its sister 

publications are owned by private limited company and there is no cross media ownership and 

political ownership of publications unlike other newspaper groups in Karnataka. 

The overall analysis of all the 16 indicators of Media Index show (Table-8) that the 

performance of Dakshina Kannada is Moderate in Media dimension reiterating the need to 

measure any development using comprehensive indicators including media. Despite the district’s 

high performance in all the Development indices like HDI, GII, FDI, and per capita income, its 

scores moderately (see Fig.3) in media performance underlining the need to measure 

development from all perspectives. 

Yadgir district is ranked 29th in state HDI rank index (Table-40) and has a low presence 

in Living Standard (30), Health (26) and Education (30) indices. In Food Security Index (FSI), 
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the district is ranked 23rd indicating a poor performance. In Child Development Index (CDI), it is 

ranked 27th with a moderate performance in Child Nutrition Index (16) and a low performance in 

Child Health Index (25) and Child Education (29). As far as Gender Inequality Index (GII) is 

concerned, the district has an average ranking of 18 (lower the GII value, lower is the inequality) 

indicating a moderate performance in Health (16), but not in Empowerment Index (30) and 

Labour (24) of women. As per census, Yadgir has a literacy of 52.36 % with male literacy 

(63.33%) higher than district literacy rate and pathetic female literacy (41.31%). 

The low performance in Development corresponds with low print media diffusion 

(Fig.3). According to ABC- Audit Bureau of Circulations, Yadgir has an estimated circulation of 

lakh with a RPC of 10.6 copies where every copy of newspaper is read by an average 10 

persons, marginally higher than standard average of 2 to 5 persons per copy. According to 

the analysis, Yadgir shows (Table-8) high performance in TV viewing, mobile usage, less 

incidence of violence against journalists and less incidence of cases against journalists or 

citizens for abuse of social media. The district shows moderate performance in newspaper 

subscription, but low in reader-per-copy, radio listening, Internet access, and media 

inclusivity. The district has print media that has freedom of press as applicable to anywhere 

in India. Private FM channels have broadcasts but are not localized. The media has no 

diversity but newspapers have freedom of press whereas radio channels are not allowed to 

broadcast news as per the policy of Union Ministry of Information and Broadcasting and 

therefore gets Moderate rating owing to partial press freedom. Yadgir is a highly backward 

district of Karnataka and is a low performing district economically and socially. The media 

infrastructure in terms of newspaper offices, the district has no big newspapers of regional 

identity but has few local papers lacking adequate media infrastructure. As far as media 

ownership is concerned, the district like any other district gets common Kannada language 

state/district print editions that are managed by cross media ownership and political 

ownership of publications. 

Media Ombudsman is a facility created by newspapers and other media to check abuse of 

media and redress grievances of readers. The Hindu, daily English newspaper from Tamil Nadu 

has created the post of Readers’ Editor whose job is to address readers’ complaints against its 

own newspaper. The Reader’ Editor has been instituted on the liens of British newspaper, The 

Guardian to appoint an independent journalist to check abuse of media power. Both DK and 
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Yadgir districts have not created any such mechanism to protect the interests of media users and 

therefore score low for Media Ombudsman. 

The overall analysis of all the 16 indicators of Media Index shows (Table-8) that the 

performance of Yadgir is Low in Media dimension reiterating the need to measure development 

using comprehensive indicators including media. The performance of media may be compared 

(Fig.3) with the district’s performance of other Development indices like HDI, GII, FDI, and per 

capita income. 

The study shows (Fig.1) that a forward district like Dakshina Kannada that has achieved 

high economic progress shows some degree of media deprivation as it measures moderately in 

media performance. The indices that declares Daskhina Kannada district and Yadgir district as 

high and low respectively on development in HDI, GII, CDI, FSI and DCDI should also consider 

Media Index to make the measure meaningful and relevant. Such a measure will enable 

comparisons and correlation of media index with other indices (Fig.1). 

The present study has recognized and adopted Media Index indicators. This study 

reiterates the standardization of Media Index to use it as an independent measure with empirical 

evidence on par with all the other indices. The study has proved the feasibility of developing a 

scientific and systematic media index to capture the many aspects of media performance or 

media development. Media index assumes significance with the emergence of media literacy and 

the increasing use of blogs, social media, and other interactive media by citizens requiring to 

build awareness of the power of media to make media more participatory. The present study 

reiterates that Media – the watchdog of government is one of the crucial natural indicators of 

development of a district or a state enabling measuring all kinds of deprivations including 

marginalized voices to promote inclusive development. 

 
Table 1: Sampling of districts based on HDI value of HDI Report of Karnataka Govt 2011 

Sl. 

No. 

 

District 

Living Standard 

Index 
Health Index 

Education 

Index 
HDI 

Value Rank Value Rank Value Rank Value Rank 

1. Dakshina 
Kannada 

0.647 2 0.848 3 0.600 16 0.691 2 

2. Yadgir 0.084 30 0.389 26 0.230 30 0.196 29 
Note: Karnataka has 30 districts 
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Table-2: Demographic Profile data of 2 Districts used for building Media Index 

Demography Frequency Percent Frequency Percent 

District Dakshina Kannada Yadgir 

Gender     Total 

Male 252 55.3 161 70.3 60.29 

Female 204 44.7 68 29.7 39.7 

Age group    

21-30yrs 39 8.6 68 29.7  

31-40yrs 66 14.5 64 27.9  

41-50yrs 98 21.5 48 21.0  

51-60yrs 114 25.0 29 12.7  

61+yrs 139 30.5 20 8.7  

Religion    

Hindu 345 75.7 204 89.1  

Muslim 78 17.1 24 10.5  

Christian 33 7.2 1 0.4  

Caste    

SC 69 15.1 55 24.0  

ST 24 5.3 23 10.0  

OBC 134 29.4 39 17.0  

GENERAL 229 50.2 112 48.9  

Education    

Illiterates 55 12.06 47 20.52  

Literates 401 87.93 182 79.47  

Income (Rs)    

<=5000 18 3.9 95 41.5  

5001-10000 259 56.8 83 36.2  

10001-15000 73 16.0 29 12.7  

>=15001 106 23.2 22 9.6  

Media at Home      

Newspaper 238 52.7 69 30.4 44.81 

Radio Set 61 13.5 7 3.1 9.92 

Television 443 98.0 198 87.2 93.57 

Cable 404 89.4 139 61.2 79.27 

Computer 104 23.0 8 3.5 16.35 

Mobile 441 97.6 200 88.1 93.57 

Yes 374 82.0 141 61.6 75.18 

No 82 18.0 88 38.4 24.81 

Daily 188 50.3 68 48.2 37.37 

Rarely 186 49.7 73 51.8 37.81 

Home 210 48.1 45 32.6 37.2 

Library 25 5.7 14 10.1 5.69 

Panchayat Office 9 2.1 4 2.9 1.89 

At work place 164 37.5 50 36.2 31.24 

Others 17 3.9 36 26.1 7.73 

 
 
 

Source: Primary Field Study 
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Table-3: Media Consumption Behaviour data of 2 Districts 

Media Frequency Percent Frequency Percent 

District Dakshina Kannada Yadgir 

Newspaper Reading    Total 

Political News 345 90.5 127 90.7  

Education 284 74.5 115 82.1  

Govt. Policies & Prog 310 81.6 103 73.6  

Sports 260 68.2 93 66.4  

Cinema/Films 214 56.3 79 56.4  

Crime News 191 50.3 73 52.1  

Agriculture news 42 11.1 44 31.4  

Rrural development 87 22.9 46 32.9  

Others 24 6.3 26 18.6  

Radio      

Yes 204 44.7 10 4.4 31.24 

No 252 55.3 219 95.6 68.75 

Radio Transistor 40 20.1 1 11.1  

Mobile Radio 168 84.4 8 88.9  

Radio On TV 19 9.5 0 0.0  

Internet Radio 1 0.5 0 0.0  

News 188 95.9 8 88.9  

Music 187 95.4 9 100.0  

Education 91 46.4 3 33.3  

Agricultural Prog 29 14.8 2 22.2  

Govt. Prog & policies 22 11.2 0 0.0  

Others 15 7.7 0 0.0  

Private FM channels 184 94.4 7 87.5  

AIR 165 84.6 1 12.5  

Krishi Ranga/ Kisan Vani     

Yes 24 11.8 7 3.1  

No 180 88.2 222 96.9  

Helpful 20 87.0 0 0.0  

Not Helpful 3 13.0 7 100.0  

Television      

Colour 446 97.8 199 86.9  

Black & White 1 0.2 2 0.9  

None 9 2.0 28 12.2  

Cable Network 356 79.6 158 78.6  

DTH 91 20.4 43 21.4  

Yes – DD National 337 73.9 80 34.9  

No- DD National 119 26.1 149 65.1  

 
 

Source: Primary Field Study 
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Table-4: Media Consumption, uses/benefits data of 2 Districts 

Media Consumption 
Useful to a great 

extent 
Useful to some 

extent 
No Benefits 

Benefits and uses - TV DK Yadgir DK Yadgir DK Yadgir 

News 87.5 54.6 7.9 3.5 4.6 41.9 

Information on 
Development 

78.5 34.1 16.4 32.3 5.0 33.6 

Entertainment 80.3 48.5 16.2 34.5 3.5 17.0 

Educational purposes 23.5 20.1 65.8 42.4 10.7 37.6 

Agriculture purpose 24.3 3.9 40.4 42.8 35.3 53.3 

Purpose - Internet       

Information 54.5 3.5 22.7 2.6 22.7 93.9 

Education purposes 47.7 3.1 15.9 1.7 36.4 95.2 

Keep in touch with friends 43.2 2.6 45.5 3.1 11.4 94.3 

Download Music 45.5 1.3 40.9 4.8 13.6 93.9 

Games 40.9 1.7 36.4 3.9 22.7 94.3 

Watching Movies 40.9 1.3 20.5 4.4 38.6 94.3 

Entertainment 40.9 0.0 34.1 4.8 25.0 95.2 

Social networking 29.5 1.3 25.0 3.5 45.5 95.2 

Others 4.5 0 4.5 3.1 90.9 96.9 

Social Awareness Messages 

on media 
43.4 16.2 55.3 79.5 1.3 4.4 

 

Source: Primary Field Study 
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Table-5: Media Consumption Behaviour data of 2 Districts - 2 

Mobile Phones Internet DK Yadgir Computer Access DK Yadgir 

Yes 70.6 9.6 Home 10.1 2.2 

No 29.4 90.4 Cyber Café 2.6 4.8 

SMS 97.3 22.7 Outside 85.7 0.0 

News updates 90.6 21.3 No computers 1.5 93.0 

Listening to music 92.4 46.6 
Skills of Computing 

 

Using Internet 62.8 3.2 

Calling Kisan Vani 2.2 0.0 MS Office 40.7 31.3 

Call Krishi Ranga Prog 0.9 0.0 
General use like 
browsing, sending mails 

 
94.4 

 
68.8 

Phone-in prog in Radio 0.7 0.0 
Any other professional 
training/ course Specify 

 
11.1 

 
31.3 

Phone - in prog on TV 1.1 0.0  

Frequency of Access 

 

Using social Apps 68.6 6.3 

Computer Internet  

Yes 67.7 56.3 Daily 52.3 44.4 

No 32.3 43.8 Occasionally 47.7 55.6 

Source: Primary Field Study 

 

 

Table -6: Rating of media giving useful information on development 

Media 
Useful to a 
great extent 

Useful to a 
some extent 

Neutral 
Not Useful to 
a some extent 

Not Useful to a 
great extent 

 DK Yadgir DK Yadgir DK Yadgir DK Yadgir DK Yadgir 

Newspaper 62.5 10.9 23.9 52.8 13.6 35.8 0.0 35.8 0.0 0.0 

Radio 5.70 3.1 47.1 1.7 43.9 94.8 2.2 94.8 1.1 0.4 

TV 79.4 27.1 18.0 59.8 2.6 12.2 0.0 12.2 0.0 0.0 

Internet 11.6 1.3 59.6 5.7 19.1 92.6 3.7 92.6 5.9 0.4 

 

 

Table -7: Ranking (1-5) of Primary source of information 

Media 
DK Yadgir DK Yadgir DK Yadgir DK Yadgir DK Yadgir 

1* 2* 3* 4* 5* 

Newspaper 12.7 20.1 60.5 37.1 6.6 6.6 9.0 8.7 6.8 8.7 

Radio 0.2 2.2 1.3 0.4 6.8 36.7 17.1 16.6 45.8 16.6 

TV 79.4 54.6 11.8 21.8 4.8 7.9 2.2 7.0 0.9 7.0 

Internet 1.5 2.6 8.6 1.3 21.1 8.3 35.3 43.2 20.2 43.2 

Mobile 4.2 5.7 11.4 26.6 52.4 26.6 21.3 7.9 9.9 7.9 

Note: * Rank 1-5 
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Table -8: District wise Measurement of Media Performance based on media indicators 

Rating of media performance 
High Moderate Low 

Key Media Indicators DK Yadgir DK Yadgir DK Yadgir 

1. Newspaper diffusion   Moderate   Low 

2. Reader –per- Copy   Moderate   Low 

3. Newspaper Readership - Daily   Moderate Moderate   

4. Radio Listening   Moderate   Low 

5. TV Viewing High High     

6. Computer at Home     Low Low 

7. Mobile Usage High High     

8. Internet Access   Moderate   Low 

9. Media participation -1   Moderate   Low 

10. Media participation -2     Low Low 

11. Incidence of violence against 
journalists* 

High High     

12. Freedom of Press**   Moderate Moderate   

13. Incidence of cases against 

journalists/citizens for abuse 
of social media* 

High High     

14. Media infrastructure   Moderate   Low 

15. Media ownership***   Moderate   Low 

16. Media Ombudsman     Low Low 

Total Index   Moderate   Low 

Note: Rating consists of 3-point Scale categorizing positive performance as High that is scored , moderate score is 2 

and negative performance is Low and is scored 3. 

*High represents positive and Low negative performance of media 
** Includes freedom to broadcast news in private radio 
*** Political ownership & Corporatization of media 
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Table-9: Media Index Ranking based on Indicators 
 

 

 
District 

HDI – 

Human 

Development 

Index 

GII – 

Gender 

Inequality 

Index 

CDI- Child 

Development 

Index 

FSI- Food 

Security 

Index 

DCDI- District 

Composite 

Development 
Index 

 
Media Index 

Dakshina 

Kannada 

0.691 
2nd Rank 
(High) 

0.050 
2nd Rank 
(High) 

0.840 
1st Rank 
(High) 

0.694 
2ndRank 
(High) 

0.593 
4th Rank 
(High) 

Moderate 

Yadgir 0.196 
29th Rank 
(Low) 

0.110 
18th Rank 
(Moderate) 

0.416 
27th Rank 
(Low) 

0.348 
23rdRank 
(Low) 

0.276 
30th Rank 
(Low) 

Low 

Note: Rated on a 3-point scale of high, moderate and low levels of achievement 
 

 

 

 
 

 

 
Fig: 1 Media Inclusion Activities in 2 Districts 
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Fig.2: Respondent’s Participation in Media to fight Corruption Issue in 2 Districts 
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Fig. 3: District wise Rating of Media Performance vs Development Indices 

Note: Media Index is Author’s estimation based on Primary Field Data. Development indices’ 

Source : HDI Report, Economic Survey of Karnataka 2019 
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